
IntroductIon
The demand for food assistance has increased steadily throughout the Foodbank’s 27-year history. Today, tens 
of thousands of low-income Santa Barbara County residents cannot afford food; many of these individuals and 
families never imagined they would need to request food assistance, but barren cupboards and empty pockets 
lead more than 145,000 individuals, families, children and seniors to access a variety of food assistance programs 
throughout Santa Barbara County.

One of the most common misconceptions is the assumption that if someone is hungry, that means they do not 
have a job and are living on the streets, however, 47% of households served by the Foodbank have one or more 
employed adults in the home.   

The Foodbank of Santa Barbara County, a Feeding America 
food bank, participated in the nation’s largest hunger study 
to better understand the realities of individuals seeking food 
assistance. This report presents information on the agencies 
and ultimately the clients served by the Foodbank. The report 
is based on independent research conducted on behalf of 
Feeding America by Mathematica Policy Research, Inc (MPR), 
a widely respected social policy research firm and nationally 
recognized as a leader in the field of human services research.    

Methodology
The study had two components: (1) a member agency survey 
that collected information about the food programs serviced 
by the Foodbank of Santa Barbara County, (2) a client survey 
that conducted face-to-face interviews and collected infor-
mation from the people using food pantries, emergency 
kitchens and shelters in order to provide a better under-
standing of their needs.
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hunger 

The physical and mental condition 

resulting from not eating enough 

food due to insufficient economic, 

social and community resources.

Food inSeCurity
The lack of safe and nutritionally 

acceptable food available through 

non-emergency sources.  

FoodBAnk
Providing a vital link between the 

multi-faceted food industry and 

people in need of food.  By forming 

partnerships at the national, regional 

and local level with the growers, 

producers and manufacturers of food, 

the Foodbank gains access to millions 

of pounds of valuable foods which 

would not ordinarily be available to 

our local residents through any other 

channel.
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1 Food inSeCurity & Children
During the previous 12 months: 
	 •	 13%	of	households	with	children	reported	their	children	had	skipped	a	meal
	 •	 17%	of	households	with	children	reported	their	children	had	been	hungry	at	least	once
	 •	3%	of	households	with	children	reported	their	children	often	skipped	meals	because	
  there was not enough money for food 

2 houSeholdS Struggle with eMployMent
	 •	47%	of	households	served	by	the	Foodbank	have	one	or	more	employed	adults	in	the	home			
	 •	40%	of	those	interviewed	have	been	unemployed	for	more	than	two	years		
	 •	29%	have	an	annual	income	of	less	than	$10,000	

household Composition: The average household size is 2.8 persons. 
	 •	38.2%	Male	 	
	 •	61.8%	Female
 	 •	32%	are	children	under	18	years	old
	 •	59%	are	adults	ages	18-64
	 •	8.2%	are	seniors	age	65	and	over

3 lACk oF SuFFiCient inCoMe plAyS A MAjor role in ForCing A 
perSon or A FAMily to Seek ASSiStAnCe FroM An eMergenCy Food provider
	 •	62% have	annual	household	income	below	the	federal	poverty	level
	 •	29%	have	an	annual	income	of	less	than	$10,000
	 •	41%	had	to	choose	between	buying	food	and	paying	for	utilities	
	 •	32%	had	to	choose	between	paying	for	food	or	rent	or	mortgage

4 eduCAtion level iS Strongly linked to inCoMe; 
ClientS interviewed reported A diverSe BACkground
	 •	33%	less	than	high	school	education	
	 •	5%	completed	business/trade/technical	school
	 •	30%	finished	high	school	
	 •	27%	have	some	college/two	year	degree
	 •	5%	completed	college	or	higher

where houSeholdS Are going
For Food ASSiStAnCe

MeMBer AgenCy
A nonprofit organization that 
receives food from the Foodbank 
and is capable of distributing or 
serving food to those in need.

Food pAntry
May operate on daily, weekly or
monthly basis distributing bags of
food to low income households.  
31%	of	the	Foodbanks	member
agencies operate food pantries.

Soup kitChen
Providing cooked meals to needy
families or individuals on a daily, 
weekly, or monthly basis.  
11% of Foodbank member agencies 
are considered soup kitchens.

eMergenCy ShelterS
Providing temporary housing on a
nightly, weekly, or monthly basis to
single men, women, seniors, and
families who are homeless.  Shelter
also provide food on a regular basis.
5% of Foodbank member agencies 
are emergency shelters.

other FoodBAnk MeMBer AgenCieS
51% are nonemergency food programs;
such as congregate or residential 
feeding, children and senior programs.

key FindingS

www.FoodBAnkSBC.org

“If it wasn’t for the
support of the Foodbank

we would not be able
to help feed at least

500 families every week.”
–Larry Farewell

Angel Food
Pacific Christian Church

Santa Maria



5 SuppleMentAl Food ASSiStAnCe progrAM (SnAp) BeneFitS (ForMAlly known AS the Food StAMp progrAM)
clients were asked if they have ever applied or are currently receiving SnAP benefits.
	 •	49%	of	the	clients	have	never	applied	for	SNAP	benefits
	 •	32%	are	currently	receiving	SNAP	benefits
	 •	 19%	of	clients	receiving	SNAP	benefits	have	been	receiving	them	for	more	than	two	years

How long are SNAP recipients able to make the benefits last?
	 •	81%	of	the	clients	who	receive	SNAP	benefits	report	the benefits	last	for	three	weeks	or	less		
	 •	54%	of	the	clients	who	receive	SNAP	benefits	report	the	benefits	last	for	two	weeks	or	less

reasons for not having applied for SnAP benefits.
	 •	42%	believe that	they	are	not	eligible	or	eligible	for	only	a	low	benefit	amount
	 •	35%	do not have a need	for SNAP benefits or	think	others	need	the	benefits	more
	 •	6%	associate	a	social	stigma	with	SNAP	benefits
	 •	8%	other

reCoMMendAtionS we MuSt Build AFFordABle CoMMunitieS For low-inCoMe people 
And Support work And eduCAtion initiAtiveS thAt Strengthen individuAlS & FAMilieS
1. Addressing the root causes of Hunger
	 •	Local,	state,	and	federal	government	must	support	increase	to	minimum	wages	allowing	families	that	are	working	to	meet	basic	needs.
	 •	 Increase	the	number	of	affordable	housing	units	throughout	Santa	Barbara	County.
	 •	 Improve	access	to	nutritious	food	in	low-income	neighborhoods.

2. Strengthen Federal nutrition Programs
	 •	Simplify	the	SNAP	application	procedures	so	that	the	program	is	more	responsive	to	the	needs	of	working	families,	the	elderly	and	the	disabled.	
	 •	Allow	low-income	families	to	participate	in	the	SNAP	benefits	program	without	forfeiting	their	opportunity	to	save.

3. Enhance Foodbank Services
	 •	Support	stable	funding sources	to	allow	the	Foodbank	to	purchase	nutritionally	balanced	food	for	member	agencies.	
	 •	Expand	nutritional	education	to	rural	and	underserved	areas	of	Santa	Barbara	County.
	 •	Donate,	Volunteer,	Advocate.

other reSourCeS
Feeding America – The nations food bank network.  www.feedingamerica.org

california Association of Food Banks	–	The	mission	of	California	Association	of	Food	Banks	is	to	provide	a	unified	voice	among	food	banks	to	maximize	
their ability to build a well nourished California.  www.cafb.org

Food research & Action center – This site contains up-to-date research about hunger in the nation, with state break-downs and useful data about 
national food assistance programs.  www.frac.org

california Food Policy Advocates – This site has information about hunger and food insecurity in California and has up-to-date information about policy 
and advocacy related to hunger. For a list of California specific research about hunger and government food programs, visit www.cfpa.net.
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in 2009, from two distribution centers in Santa Barbara County, the Foodbank safely distributed 8.7 million 
pounds of food and fresh produce to 220 nonprofit organizations and churches (member agencies) throughout 
Santa Barbara County.  

every dAy,	member	agencies	come	to	the	Foodbank	to	select	packaged	groceries,	fresh	produce,	dairy/deli	
products and frozen meats. This enables agencies to be more receptive to their client’s particular needs; from 
children’s snack programs, emergency food distributions to hot meal programs.

every FridAy,	the	Foodbank	supply	600	children	with	backpacks	full	of	nutritious	foods.	These	backpacks	
provide meals and snacks during the weekend when non-traditional food sources are not available.

eACh week, the Foodbank delivers thousands of pounds of fresh local and California grown produce to ten 
rural and underserved neighborhoods throughout Santa Barbara County.

twiCe Monthly,	the	Foodbank	provides	over	1,000	seniors	with	a	supplemental	bag	of	groceries.	Each	bag	
contains fresh produce, eggs, bread, rice, beans, and other household staples.

every Month, the Foodbank delivers and distributes food and fresh produce to neighborhood community 
centers and church parking lots allowing clients with limited transportation to select the foods that best meet 
their families’ needs.  

kidS Friendly FArMerS MArketS
Partnering with Boys & Girls Clubs, the Foodbank 
brings fresh produce and nutrition education to 
over 250 kids every month.
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